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No.1 No.1 No.6 No.23
RATINGS RATINGSBRAND

RELEVANCE
BRAND

RELEVANCE
2 0 1 2 2 0 1 7

Source: Nielsen LSD, �scal years thru 3/23/17, total day; ranked on P12-34 impressions; excludes sports/non-full day nets; ad supported cable only
Source: MTV Brand Tracker, F1Q17, P14-26
2017 Brands tracked: Freeform, Adult Swim, USA, Bravo, E!, FX, CW, HBO, ABC, Viceland, AMC, MTV, MTV2, CC, VH1, Spike, Amazon, Net�ix, Hulu, YouTube, Spotify, Facebook and Instagram
2012 Brands tracked: CC, HBO, Adult Swim, BET, CW, TBS, NAN, USA, DSNY, ABCF, FOX, FX, E!, Spike, VH1

MTV was the leading
Youth Media Brand.






















